
 

Engagement Manager 
 

Temporary until 31 August 2019 
 

Responsible to: Joe Dundas (Communications and Marketing Manager) and Martin Sweeney 
(Acquisitions and Development Manager) 

  
Salary: £35,000 pro rata 

  
Location: 1 Angel Square, Manchester (with regular travel required across Northern 

England). Home working possible. 
 
 
Purpose 
 
To induct and lead new academies joining the Co-op Academies Trust from a communications,              
marketing and brand perspective and supporting the Trust’s strategic aims. This role involves: 
 

● Working with academy staff to develop and manage a branded website, and to             
appropriately use social media, digital content and print media to enable good            
engagement with parents, students and the local community  
 

● Supporting academies in engaging with their own internal colleagues about the Co-op            
values and the benefits of joining the Trust and the wider Co-op movement. 

 
 
 
 
 

 



 

Key responsibilities 
 
Website and Online Media  

● Induct, train and support colleagues in our academies to use the Trust’s website             
platform, ensuring that academies are quickly migrated with websites that are with all             
government statutory regulations. 

● Support academies to develop a online and social media strategy. 
● Populate the CMS template to meet early statutory needs. 
● Support academies to make better use of other parental engagement tools including            

social media and printed communications. 
● Work with academies so that they understand the expectations of the Co-op brand, and              

what it means to be a ‘Co-op Academy’. 
● Develop the academies website strategy and content flow. 
● Develop other aspects of the school’s online marketing, including recruitment of staff            

where appropriate and keep abreast of and capitalize on digital/electronic initiatives. 
  
Copywriting  

● Train academies in the Co-op’s ‘Tone of Voice’ and support them to have more effective               
written communications. 

● Develop, collate and edit creative, well-written material for a variety of media such as the               
website, newsletters, press articles and advertisements and to develop this using the full             
range of available media. 

  
Advertising and PR  

● Ensure effective press coverage, including identifying opportunities for stories and          
events, obtaining feedback about such events from those who have been responsible for             
them, preparation of press releases, regular liaison with local and national press. 

● Maintain a record of press releases and adverts.  
● Engage effectively with other trust staff responsible for communication as well as those             

supporting the academies with the Co-op Group, the Trust’s sponsor. 
● Arrange and manage PR and press visit events to new academies, as well as visits from                

senior Co-op colleagues and members of the new Governing Body. 
● Work with Trust PR Manager to identify opportunities to develop academy press and             

media relations. 
 
Visual Imagery  

● Maintain and manage a well catalogued photographic library, for promotional use in            
whatever form. 

● Produce photos to sizes and formats as required for online uses.  
● Investigate the use of the moving image and video to promote the school on the website                

or via other means. 



 

● Train colleagues in the academies to take better photography to support the image             
library. 

  
Design  

● Assist and support with designing (and editing) the various school communications.           
Support and train colleagues how to better design publications. 

● Work with Co-op signage suppliers to ensure that signage is changed in-line with the              
brand guidelines for the Trust. 

● Liaise with external suppliers to manage the production process and ensure that material             
is produced on time and to a high quality.  

● Produce and manage a catalogue of templates and proformas for academies to use             
ensuring consistency in approach and brand. 

 
Other Responsibilities  

● Assist with any other communications, marketing and branding as required by the            
Central Team or academies. 

● Support the academy in appointing a Co-operative Coordinator, and support that           
colleague to engage with colleagues, the local community and a variety of stakeholders. 

● Assist in planning, implementing and evaluation of other marketing initiatives and           
contribute to the ongoing process of developing the Trust’s communication strategy. 

● Identify opportunities to engage with internal colleagues around Co-op values and           
behaviours. 

● Assure compliant data protection practice. 
 
 
Academies that will require support: 
Co-op Academy Broadhurst - Moston, Manchester (November 2018) 
Co-op Academy Parkland - Bradford, Yorkshire (November 2018) 
Co-op Academy Friarswood - Newcastle-under-Lyme, Staffordshire (December 2018) 
Co-op Academy Walkden - Salford, Greater Manchester (December 2018) 
Co-op Academy Woodslee - Wirral, Merseyside (December 2018) 
Connell Co-op College - East Manchester (January 2019) 
Co-op Academy Delius - Bradford, Yorkshire (March 2019) 
Co-op Academy Bebington - Wirral, Merseyside (March 2019) 
Co-op Academy Grange (March 2019) 
Co-op Academy Southfield (March 2019) 
 
 
 
 
 
 



 

Person Specification 
 

  Essential Desirable 

Qualifications 
    

Graduate level qualification or equivalent qualification or experience in 
Marketing and Communications 

X   

Management qualification 
  

  X 

Further professional development in marketing, PR, engagement and/or 
communications 

  

  X 

Experience 
    

Experience in successfully working within a marketing and/ or 
communications environment 

X   

Significant communications experience across a broad range of channels X   

Experience of developing and managing a website (specifically experience is 
using a Wordpress CMS) 

  

 X  

Experience of leading the communication activities of a similar organization 
or charity 

 X  

Experience of implementing processes to manage workload 
  

X   

Experience of budget management 
  

  X 

Significant experience of using social media with an interest in emerging 
online trends 

X   

Demonstrable experience in developing and maintaining a strong 
organisational brand. 

X   

Experience of leading, motivating and inspiring others to drive engagement 
and achieve performance targets 

  X 



 

Experience of effective project management in achieving set targets X   

A track record of working in and forging successful partnerships with a range 
of internal and external stakeholders 

X   

Evidence of a strategic contribution as part of a management team   X 

Knowledge 
    

In depth knowledge of innovative applications of social media and digital 
engagement 

X   

Understanding of academies and the education sector  X 

A thorough understanding of data protection legislation and compliance.   X 

Knowledge of school/academy processes and an understanding of how they 
engage stakeholders 

  

  X 

Skills 
    

An excellent user of IT 
  

X   

Experience in Illustrator, InDesign, Photoshop and other graphic design 
software 

X  

Sound judgement and ability to handle competing priorities 
  

X   

A confident and resourceful individual who can manage a diverse range of 
operations in a challenging environment 

X   

Excellent verbal and written communication skills and a keen eye for detail in 
both written and creative output 

X   

Ability to produce informative and engaging content for a variety of channels 
and audiences 

X   

Photography, Video filming and editing skills 
  

  X 

Ability to write clear reports to inform strategic, departmental & policy 
development. 

X   



 

Excellent organisational skills with the ability to work effectively to deadlines, 
meet targets and achieve results 

X   

Values/attitudes     

An inspirational individual who represents the Co-op values and ‘Ways of 
Being’ and can effectively demonstrate and explain them 

X   

An effective  leader who is positive, energetic, determined and resilient 
enough to cope with the demands of the role 

X   

Innovative and forward thinking approach to continual improvement X   

A professional, flexible and adaptable approach to work with sound judgment, 
honesty and integrity 

X   

A leader on equal opportunities who values diversity and removes barriers to 
equality 

X   

A commitment to working in a fast-paced and ever changing environment X   
 


